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my perspective

For me design is anonymous to innovation. We design to change our life to enhace our 

life as a human. To make world a better , more luxorious and more beautiful place. 

From the very small city of Bihar , I have seen life from very different perspective view. My 

education goes from many difficult problems . All these things have their effects on my 

thinking and also on my design thinking.

I see design as the tool that had always improve human life either tangible or 

intangible way. It may be in its luxorious form or may be because of the incredible 

functionality. 

My approach to design is try to give something new always everytime i design . I love to 

experiment with design.

What i
s desi

gn ?

Hello !!!
I am Shubham sharma(Fashion accessory 
designer ), from India. 
I am currently looking for a job as a designer in 
high-end fashion accessory brand.
Industry experience - 7 months
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design approach

DESIGN BRIEF

The perfect study of design brief is 
mandatory for having perfect path 
ahead . Firstly , i study the client/
brand requirements . The type of 
product , with their price range 
they propose. Its very essential to 
study design brief well to make 
the product client/brand wantead.  
This include brand profile , client 
profile ,  the product category and 
the type and the constraint of the 
project.

TREND STUDY

Then the study of ongoing trends 
and market study is so important to 
design the product that have max-
imum probablity to be sold in the 
market. So, i study the latest prod-
uct trends and forecast . According 
to that i create theme , inspiration , 
mood and color boards. 

CONCEPTUALIZATION
/REFINEMENTS

Its the vision of solution , the next 
and final step. It includes the doo-
dlings , final concepts , design 
technical speciafication.

FINAL PRODUCT
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Stone craft india
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Internship project

4 weeks

Design A/W 13 collection (Men) for the 
brand yelloe. 
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DEMOGRAPHIC 

- Age - 18- 35 years
- Natioanlity - Indian
- Earning - 1.8 - 3 lakh per annum
- Gender - Male

Pshycographic
- watch IPL, watch movies, watch MTV roadies, reality shows.
- only few of them can afford cars
- they don’t really have houses of their own
- Hardwork on weekdays and party on weekends
- Increasingly inspired by western culture
- They live on the rule “WORK HARD , PARTY HARDER”
-  Tech-savvy
- More selfish and self-dependent but bolder
- Like to have readily available food like fast food which is saving time for them.

CLIENT
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DOODLINGS
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FINAL CONCEPTS ILLUSTRATION
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FINAL CONCEPTS ILLUSTRATION
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FINAL PRODUCT PHOTOGRAPHY
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FINAL PRODUCT PHOTOGRAPHY
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Internship project

4 weeks

Design A/W 13 collection (Women) for 
the brand yelloe. 
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DEMOGRAPHIC 

- Age - 20- 35 years
- Natioanlity - Indian
- Earning - 1.8 - 3 lakh per annum
- Gender - Female

Pshycographic

-  Watch movies, reality shows like MTV roadies .
- only few of them can afford cars .
-  Lives as a renter or in paying guest.
-  Hardwork on weekdays and party on weekends
-  Increasingly inspired by western culture
- They live on the rule “WORK HARD , PARTY HARDER”
-  Increasing tech-savvy
-  Self-dependent
- Like to have readily available food like fast food which is saving time for them.
- Wanna be fashionable .  

CLIENT
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TREND & FORECAST
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DOODLINGS
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FINAL CONCEPTS ILLUSTRATION

1

2
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FINAL CONCEPTS ILLUSTRATION
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PROJECT
Brief - Design an unisex Handbag for 
											           HIDESIGN03



Title of the product - Handbag

Brand - HIDESIGN

About the brand 
Founded in 1978 as a two man workshop, Hidesign has grown into a global brand recognized for its quality, eco-
logical values and personalized service. By keeping its focus on a classic contemporary look, Hidesign caters to 
the savvy and sophisticated urban professional. The leather collection includes handbags, clutches, briefcases, 
laptop cases, wallets, belts and garments.

The Product 
Hidesign sees great value in natural beauty. Our products are all individually handcrafted using the finest leath-
ers, many of which are purely vegetable-tanned using natural seeds and barks in our own tanneries. Our leath-
ers are full grain and have not been corrected with paint and pigment to hide natural defects. The natural and 
ecological tanning process enhances the intrinsic characteristics and individuality of our leathers and gives our 
leathers a tremendous strength and durability.

Design and Collection 
Hidesign has three design teams based in Milan, London and Pondicherry all tirelessly working together to create 
two new collections a year. In addition to our seasonal collections, we have our classic range, products that in 
some cases we have made for thirty years with minimal changes and which our customers continue to appre-
ciate

Goals - To create a Handbag for unisex

Price Range - Rs 3,000 -  Rs 6,000
Constraints
- Material should be Leather
- Color will promote high visibility.
- Time - Project should be complete in 3 days.

Design Brief



Client board



- Professional  Look
- Soft colors
- Material - Leathers
- Innovative designs
- Eye catching texture , color combinations , patterns.

Trend Analysis



Mood board



I used brainmapping to know all the aspect of 
handbags. All the positive and negative as-
pects related to it. 

Keeping brain mapping and 
all the reserach done It was 
time to do  doodling for the 
project. The figure  is the one 
sample to the doodling pro-
cess.

Brain mapping

Investigative & Explorative sketches



Hand  rendering of the final selected 
product

CAD  rendering of the final	  
selected product

Persuasive Sketch



Final product , made in leather 

Product



PROJECT
Brief - Design an unisex Handbag for 
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Title of the product - Handbag

Brand - CARGA

About the brand 
Carga was established in 2006 by Argentinean born Mauro Bianucci based on the desire to produce a unique 
range of bags for men narrowing the gap between architecture and fashion.

Originally trained as an architect at the University of Buenos Aires. Bianucci’s designs use materials and construc-
tion techniques from the architectural world to create stylish, masculine pieces.

The original collection was designed from industrial wool felt. Honoring the craftsmanship of argentinean tanner-
ies, a vegetable dyed ‘all-leather’ version soon followed.

In the Felt and the Leather Collections, the main body of each bag is made from a single piece of material that, 
rather than being sewn, is assembled using aluminium rivets. The bags in the  AW Collection are made from single 
strips of material cut from side to side of a roll, without any further trimming.

The Product 
The original collection was designed from industrial wool felt.
Honoring the craftsmanship of argentinean tanneries, a vegetable dyed ‘all-leather’ version soon followed. The 
AW Collection (Zero Wastage) was added in 2010, bringing a new angle to the ‘sustainability’ agenda. Recently, 
a sleeve collection for Apple products was launched. In the Felt and the Leather Collections, the main body of 
each bag is made from a single piece of material that, rather than being sewn, is assembled using aluminium 
rivets. The bags in the AW Collection are made from single strips of material cut from side to side of a roll, without 
any further trimming. The Carga collection is batch-produced in a family-run workshop in Buenos Aires, Argenti-
na. Each bag carries an metal disc embossed with its own serial number.

Goals - To create a Handbag for unisex

For Designer - Mood boards , theme boards , product boards

Target audience - 
• Age - 20 - 30 yrs
• Sex - Unisex
• Income - Rs 12 lakh - 15 lakh

Price Range - Rs 8,000 -  Rs 20,000

Design Brief



Trend Analysis

- Contemporary Look
- Soft colors
- Soft materials 
- Innovative designs
- Eye catching texture , color combinations , patterns.



Client board



Mood board



CAD Rendering



Product



Product



Product



Brief - Design an Residential Lighting fixture for 
										          Louis poulsen05



Title of the item - Lighting fixtures

Project type - Residential

Brand - Louis poulsen

About the brand 
 The mission of Louis Poulsen Lighting A/S is to design and market unique lighting in the form of products which 
create ambience for people and fixtures. These products must have a functional design and be of high quality.

The vision of Louis Poulsen Lighting A/S is for Louis Poulsen to be the preferred partner and brand wherever unique 
lighting is desired. 

Philosophy - The development of lighting solutions is a demanding task requiring far more than just an under-
standing of the characteristics of light. Reflective properties of an endless variety of building and landscape 
materials, lamp 
technologies, architectural aesthetics, energy efficiency and agency requirements must be carefully blended 
to provide the optimum solution for your demanding application.

Louis Poulsen UK Ltd. provides the tools, resources and guidance you need to deliver innovative, effective light-
ing solutions on time the first time and every time.

Your job never ends so neither does ours. 

Goals - To create a lighting fixture for the “LIVING ROOM”

For Designer - Mood boards , theme boards , product boards

Target audience - 
• Age - 20 - 40 yrs
• Sex - Unisex
• Income - Rs 8 lakh - 12 lakh
• Location - Residential

Price Range - Rs 20,000 - Rs 35,000

Design Brief



- Contemporary Look
- Soft colors
- Soft materials 
- Innovative designs
- Eye catching texture , color combinations , patterns.

Trend analysis



Mood Board

Visual Board Cubism (a name suggested 
by Henri Matisse in 1909) is 
a  non-objective approach 
to painting developed orig-
inally in  France by Pablo Pi-
casso and Georges Braque 
around 1906. 
The early, "pre-Cubist" peri-
od (to 1906) is characterized 
by emphasizing the process 
of construction, of creat-
ing a pictorial rhythm, and 
converting the represented 
forms into the  essential ge-
ometric shapes: the cube, 
the sphere, 
the cylinder, and the cone.

Five veiled colors in half tones. A quiet monochrome of  discreet and 
felted, marled textures from gentle passages  from cold to warm, from 
crystal to  felt & cashmere, from nostalgia to modernity…

Story Board
Boards



Initial concepts



Final concepts

CAD 



Technical drawing



Brief - To create kitchenware products from
												             stones.06



Title of the item - Stone crafted 

Project type - Kitchenware

Brand - Stonemen Crafts India Pvt. Ltd.

About the brand - Manufacturers and Exporters of Candle Accessories, Incense & Cone Holders, Potpourri Box-
es, Gift Boxes, Desk Accessories, Tableware, Photo-Frames, Bath Accessories, Stone Figures, Wooden Items.

Goals - To create a some useful kitchenware products from stones.

For Designer - Theme boards , product boards

Target audience -
• Age - 20 - 40 yrs
• Sex - Unisex
• Income - Rs 8 lakh - 12 lakh
• Location - Residential

Price Range - Rs 5,000 - Rs 8,000

Design Brief



- Traditional Look
- Soft stones
- Traditonal designs
- HIgh- quality detailing.

Trend analysis



“ Expression of India “ The motifs , monuments , great peoples , animals and everything that gives the glimpse 
of india straight forward. The theme conclude all those things.

Theme board



Digital illustration with the technical details



Final product



Develop concept ideas for the bottle crate of 
the future by Coca-Cola Germany.07



DESIGN BRIEF
What do the reusable bottle crates of the future look like? Which new requirements do they have to fulfill? 
Which roles do demographic change, different household sizes and new requirements on living space play?  
Coca-Cola Germany wants to know – and with the  Coca-Cola Design+ Award is now offering young creatives 
a platform in order to search for new concept ideas for the bottle crate of the future. Not an easy task: after 
all, in Germany Coca-Cola bottle crates are already versatile, practical and environmentally-friendly. And new 
concepts should also be practical and environmentally-friendly with a modern, original design.

Aim

With this design contest Coca-Cola Germany is searching for concept ideas for the bottle crate of the future.

The Coca-Cola Design+ Award is oriented on the Coca-Cola sustainability strategy "Live Positively". The pack-
aging is one of the focuses of the worldwide strategy. The requirements on reusable Coca-Cola bottle crate are 
therefore extremely high – it should be practical, 
environmentally-friendly and as light to transport as possible. And it goes without saying that it should also look 
good and fit into the image of a modern living space.

Task Definition
Develop the Coca-Cola reusable crate of the future

a) which represents a new Coca-Cola design icon:
The current reusable bottle crate by Coca-Cola proves itself in millions of German households every day. But 
how could the bottle crate of the future look? We are looking for a crate that is so stylish and appealing that 
customers will proudly want to present in their living spaces, instead of hiding it in the garage.

b) which contributes to achieving Coca-Cola’s sustainability goals:
Coca-Cola is interested in your ideas of how, from an environmental point of view, the bottle crate could be 
further optimized in the future. You should also bear in mind the construction and weight, as well as the material 
used.

c) which fulfills the functional demands of the future customers:
The Coca-Cola bottle crate must fulfill the demands of all users. It should be as light as possible, easy to carry, 
transportable, stackable and suitable for storage. You should also consider the needs of special user groups like 
singles, families or seniors.

Constraints

The recognition factor of the Coca-Cola brand through the contoured bottle, the lettering and the red and 
white color scheme must be guaranteed.
The bottle crate should look so good that customers will want to present it in their living spaces.



PRODUCT BOARD

The study of crates form the past 
was essential , so that i can get an 
idea of dimension , stacking , ma-
terial . The limitation of the crates .



CONCEPTS
"THE MOVABLE CRATE" is inspired from the insect 
ANT. The Legs of ants is the leg for the product 
and the body is the main body of the crate. 

- The product is made from the recycled plastics 
. So it will reduce pollution and the raw materi-
als.
- Unlike other regular crate which can hold 3 or 
4 or may be 5. It can hold 17 bottles with the 
light body(Because its made from plastic). This is 
help in reducing pollution by transpiration.
- Unlike the regular boring crater its shape and 
aesthetic is more attractive that can attract the 
youth. 
- The mixture of transparency and the solid ma-
terial give it nice aesthetic appeal. 
-The coca cola bottle will be totally protected 
by the scratch and being damamged because 
it is covered from all side.
- Lastly the handle is in all for sides . So it will save 
time because now the worker can drag it from 
any side he want.

1st



CONCEPTS 2nd
Combination of backpack and the crate 
to create something new.........that can 
carry by everyone of age group , every 
professionals for different purposes. It can 
be used to carry 4 coca cola's bottle apart 
from that it ca be to carry goods , books 
and other small items.
                 Made from the waste plastic 
bottle , its Eco-friendly.Attractive design , 
Transparent packaging , Light weight giv-
ing nice multi-utility coca cola crate. Easy 
to transport easy to carry..........



By
Shubham sharma

Contact - 
Email id - Shubhamsharma9331@gmail.com
Mobile no. - 8090704557 / 9013094035
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