WEBISD( )M

Internet Marketing Solutions

. welrsden. com




Webisdom

Who we are

Our Thought Process
The Webisdom Way
Strategic Execution
Case Studies.

Final Thoughts.

WEBISD M

et Marketing Solut

www . welrsdem. com



Who we are...

Webisdom is the Online marketing firm
focused on providing you business-centric
strategic solutions to give you the competitive
edge
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The Team

% (Consulting \ (Anthropology \ (Publication Design \ (Systems Engineering \
c * MBAs- IIM Ahmedabad * Sociology * Corporate ID * IT Consulting

-] * Software Development * Cognitive Psychology * Motion Graphics * Client-Server Software

o * Marketing, Advertising & * Human Factors * Photography Development

E) Communications * Visual Communication * Illustration * Database Administration

N * Finance * Design Planning * Digital * ERP Implementation

(&) * Search, Mobile and * Mobile Applications
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Account and Project Experience Interactive Software
Management Planning, Media Design Engineering
mesponsible for long term \ (Best of former User \ (Grizzled vets & starry-\ mroficient in data capture, \
client relationships and Experience e-Service eyed graduates business intelligence and
project oversight Providers ¢ Conceptual Leader measurement
* Specialists at working within * Planners, executers * Strategic designers * Experts in end-to-end
O the client strategy and analyzers of focused on the user software development cycle
Pl * Proficient extending client research * Strong information * Well certified in Sun and
< relationships into the * Focused on the right architecture & Microsoft technologies
I interactive arena questions interaction designers * Significantly experienced in
; « Skilled with identifying project * Process-driven * Visual designers making backend systems talk
requirements, managing * Frequent guest * Deep with flash to each other
scope and project profit speakers and experience « Skilled with 3 party and
* Professional with coordinating lecturers custom content management
interactions with agencies and solutions
other key stakeholders * Experienced with building and
\ j \ / \ / \tracking online promotions j
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Strategic Services Offered

Web Presence  Online Strategy

Corporate/Brand Website Development Search Engine Marketing & Optimization

Display Advertising

e-Mail Marketing Campaigns

Social Media Marketing

Web Analytics

Organic Branding Strategy

Viral Program
Video Websites & Channels -

Online/Offline Relationship Marketing

e-Commerce
Online Promotions, Sweepstakes & Contests

Mobile Media Application Loyalty Program
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Our thought process...

Human Behavior is Human Behavior, its similar almost
everywhere.

—Let it be Real or Virtual

We simply focus on the “Human” and after adding
the business challenges to the equation we use our
understanding to pinpoint and address the core Issue.
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The Webisdom Way

e We believe that the Net is the new real estate in the
market and investment leads to higher ROI.

e We focus our strategic thinking, creativity and
technological know how around dynamic human
behavior for brand building and marketing for our
clients.

e The future lies in addressing the concept of
immediacy, control & customization sought by
consumers today over the internet.
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Strategic Implementation

Focus on Address Clients
Technologies, fundamental
Innovations & Trends  Marketing Challenges

Mobile Media enerate qualifies leads/consumer names, generate
database

Rise above the marketing clutter

Location-Aware Devices

Foster brand loyalty

Social Networking

User-Generated Content Manage optimal mix of resources

Consumer Data Collection : : : : .
Countering anti-marketing competitor strategies

Ensuring consumer privacy

Viral Marketing

Review Site Management Delivering ROI

_IM
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Case Studies

India Infoline Limited

WEBISD( )M

[nternet Marketing Solutions

www . welrsdem. com



4
-

I1HFL

India Infoline Limited

r N
'
L b AT
s
™
v
w

h_:'i-"i

WEBISD( )M

[nternet Marketing Solutions

www . welrsdem. com



The Brief

One of India’s largest one-stop
financial services portal.

Looking to revamp their earlier
internet platform to better serve

customers online.
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India Infoline Limited
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The Challenges 11FL

* How does India's leading financial brokerage
firm establish presence online?
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The Webisdom Way™ 11LI'L

* Extending and establishing IIFL brand on
Internet

* Creating Online Acquisition Channel
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Strategic Implementation

About Us | We're Hiring | Contact Us 0 ¢ 16,617.10 [ -1

O n I Ine p I atfo rm I I F L Indic's Top ranked Non-Profit 2010 Session Admissions Open

UGC recognised University for Post Graduate & Graduate Degrees
= ) 3

enhancement India Tnfoline Limited et L

Markets esearc| eas Mutual Funds Discuss Personal Finance Lifestyle Bschool

Overview Recommendations Sectors Market Analysis Leader Speak Featured Reports Sector Indices Articles InFocus Calendar

IIFL Global lnvestor

*Focus on easy
Top News NewsHash: ¢ Banks raise Rs620bn from RBI LAF operations: report  HCGC Infrastruc »
a Ccess to Pounded...Sensex down 167 points | Cearch Cuotes [ MAY T Insurance MAY |

1815 Jun 08,2010 Sensex fell 167 o | Most Read | Global Refrezh

i nfo r m at i O n paints to close at 16,617 while Nifty * Bharti Airtel completes acquisition of Zain Telecorn for US$10.70n | CQuote: v| Go ]

lo=t 47 paints to shut shop at 4,987,
Lodha Developers to build world's
tallest residential tower ' FM asks export sector o explore new segrnents in external marke..

i N aVIgat I O n Wlt h I n ;rséﬂenx;:stgg,tzongg;?:esde;;isd:g:nens " Bwiss lower house rejects UBS deal: repart . L
orwards. .

the website to be

i m p roved m u Iti_fo I d Catch all the latest discussions & share your views Click Here

Gald crosses 19,000 mark

T
>
00%
‘Cashback

Indonesia's Bank Permata to buy GE Capital's lacal unit: repart

More Mews »

Markets Today ¢« From our Research Desk Valid till 15 June 10
Sensex 16,617.10 +-163.97 (1.0%) BETEN mutual Funds Refresh

. . . . . Target
Nifty 4,987.10 ¥-46.90 {0.9%) Date Time Company CMP {Rs.}  Action Period (Rs.)
5,069,395 F 07-Jur-10 - Your Recent Quotes
< nas 15 m_‘t\.:\ ______ . 1117 Magarjuna Constru.. 178 Sell Tday 172
5,020,235 - - N r i ! C 0y
4,995,55 D?.Jun i IRE Infrastructur.. 359 Buy 1day 6L '-Oll_‘lﬂll.'d . Price{Rs.) Chg{%)
Pitiiind o 10:47 Reliance Industries Ltd 996.40  [1.1]
' SYRSHANBING ggj#n-m Bharati Shipyard . 255 Buy toddays 270 | Oil &Matural Gas Carpn L 16430 [1.3]

ggetddnnsas D?-J . NTPE Ltd 20015 0.z
-Jun- . .

Top Losers [ — 0924 Housing Developme 2HB3 Sell 1day 2h45 Infosys Technologies Ltd 2654 40 [0.6]
. . — Tata Cansultancy Services Lid Ta0.20 [0.4]
(I H=E(E) (Hik) = United Spirits Ltd at 1247 | Taraet 1275 |
Tata Power Co. 1,243.45 1.8 5L1237
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Strategic Implementation

Micro
manhagement of
campaign

*Designing theme
based Landing
pages

*Diverting page
specific traffic to
each landing page
*Ensuring optimal
acquisitions

How the

Stock mark
stock is bei
the derman

Stock mark
sellers use
a stock at

How Indi

India Infali
toawide r
IPOs, Mutu
decisions n

SEBI REGH NO
- NSE (F&0) INF

India

e —
IT'S ALL ARBOUT MONEY, HONEY!

s

Indial

= ey
IT'S ALL ABOUT MONEY. HONEY!

IT'S ALL /
Unable to participate in stock market
g discussions with friends?

Wonder Join India Infoline and stay ahead of the crowd!

STOCK doly. RE
India Info Every ‘“m“-em %&h\r\g\
Regist« you are IS

What is a share?

Who canma part of company's capital is divided into units of money which are known as shares.

Anyane wha iy THE Capital raised by the company by selling shares is called a stock. A person

analysis of the | S
up ar dawrn, Ch shares they have bought. Ifthe company makes profit, the individual also earns profit

arow your mang @0 histher shares. The capital raised by the company by selling shares is called a
stock

How does | What is stock market trading?

RIGHT? |, simple terms, buying a stock and selling it when its price in the market is higher to
World class res make profits, is what the stock market trading all about. No racket science.
companies ate

each company

reqister now an What makes it so fascinating?

Too many people around you have made lots of money through stock market trading.

With the right tools and guidance, anyone can make large sums.

e —— . .
seei reen wa Why India Infoline?

- NSE (FEEINE Praoviding the best advice in stock trading, with high valued research, India Infoline

helps you to hit the nail on the head when you are confused which stock to investin
and how much to invest.

SEBI REGN NO.: BSE (CASH) INB 011097533 « BSE (F&0) INF 011097533 « NSE (CASH) INB 231097537
+ NSE (F&0) INF 231097537 DEPOSITORY: NSDL DP ID IN 1852000 - COSL DP ID IN 3522006

buying shares of a company can share the profit of the company as per the amount of

TEE S N T

gister now!

Please fill the form below, our executive will
contact you shortly.

o —

Address l

|

Mobile
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Strategic Implementation

Engaging customer landing pages
Search Saturation
Focus on the broking business

Controlling cost
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The Result 11FL

EZ% Decrease
in Costs per

| Click

142% Increase
in Conversions

)
26% Increase 44/0 Jecregss
in Traffic In Cost Per
Acquisition
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HUNGER
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The Brief

 The world’s largest fast food dine-N-
delivery chain with presence in over
12 cities across India

* Looking to start internet order-

placement & reach to customers
online in India

HUNGER

1600-111-123
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The Challenges &

* How to start the first internet ordering for pizzas in India
and enable e-business and enhancing customer
engagement online?

* How to overcome the near zero online presence while
targeting the PAN India consumers and addressing the
surging demand?

* How to maximize customer reach and satisfaction while
augmenting the brand and its visibility online?
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The Webisdom Way™ @

Research offline customer’s profiles to understand their socio- economic
profiles and internet-related predispositions.

Create a high-impact, very user-friendly, functional and tightly integrated
website.

Improve search result rankings via a well-designed Search Engine
Optimization (SEO) exercise.

Execute a prolific Search Engine Marketing exercise

Segment customers and execute a focused, sustained online blitzkrieg
using a mix of display advertising, social media marketing and search
engine marketing.

Leverage proliferation of social networking amongst customers through
Social Media Marketing.
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Strategic Implementation

JUsTANT

o GREAT DEALS | MENU | LOCATIONS | ADVERTISING | ABOUT US | INVESTORS | TALK TO US
0 Y FoopiWoRks

Online Ordering
Platform Development

Dominos
launches

Online Ordering
0 e searching for

— Contemporary Design

or store locations.

— Easy Navigation

— State of the art , -
functionality i  Gigcoumonc SNLINE

~

molten chocolate inside

Pay by cash on delivery or credit card

Il rights reserved, Copyright © Domino's Pizza India
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Strategic Implementation @

Phase 1: Bangalore Launch

— Bangalore was picked because:
* |t offered right kind of internet savvy population
* It also saved us from any experimentation in the major
metros

— Soft launch
* Testing the online ordering system
* Moving ahead with
— Activities undertaken
* Focusing less on the food and more towards a rich, wholesome
experience
* Search saturation on major search engines

* Display Advertising on YouTube, SMM, etc
WEBISD( )M
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Strategic Implementation @

* Phase 2: Mumbai/Delhi Launch

— Replicating success of Bangalore to Mumbai
&Delhi

— Focus on increasing the volumes

e Phase 3: PAN India
— |ts WIP

— Focus is on shifting call center volumes on to
Internet
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The Result %)

Y

Order .

Cost Per
Acquisition

21% decrease in

Costs per click

Better consumer

engagement
time

360% Increase in
Conversion Rate
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Ir3

Advancing the science of washing
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The Brief

e Amongst India’s top-5 home appliance
manufacturer offering products like
washers, cloth-dryers, cook tops, electric

chimneys, microwave ovens and
dishwashers. The Company is known for
its reliable products and quality,

customer-friendly support.

* Activate marketing communications
through the internet to improve customer
engagements and promote online sales
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The Challenges Ili'];

 How to change the customer mindset towards online
purchasing which lacked the look-N-feel requirement
for their given product line?

 How to overcome the unfamiliarity of online
purchase and address security concern of customers
towards online debit/credit transactions?

e How to overcome lack of brand-installation in
customer mindsets with the stiff competition in the
market?
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The Webisdom Way™ Ili'];

Research offline customer’s profiles to understand their socio- economic
profiles and internet-related predispositions.

Use rigorous proprietary methodologies to improve search result
rankings via a sustained Search Engine Optimization (SEO) exercise
which runs continuously (including till date).

Educate customers through well thought-out education campaigns runs
through display advertising to help them overcome inhibitions about
doing online purchasing.

Execute a focused, sustained online blitzkrieg using a mix of display
advertising, social media marketing and search engine marketing.

Initiate a high-impact display advertising campaign.
Leverage proliferation of social networking amongst customers through

Social Media Marketing.
WEBISD( )M
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Strategic Implementation I3

Online Sales platform | . .. o i i IR
development e

{2 Product Manuals =) Videos

— IBM Websphere™

— Product display -

— Ca rrying fo rward Introducing IFB Privilege Prograﬁmg | —
the brand | ¥ homemaking

with the added IFB

. Ot psder iyt gyl g g : ' / P riVi | e e
philosophy n g
- ) s iew - Exciting Promos IFB Care
i ) IFB/; -
& CARE :q
R -

Free Home Delivery « Multiple Shipping Option «  Delivery in 1600+ cities

IFB Promise
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Strategic Implementation I3

e Search Saturation
* Digital Watchdog
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The Result

58% Decrease in
Costs per click

Ir3

81% Decrease Iin
in Cost Per
Acquisition

122% Increase in
Conversion Rate

Better Consumer

Engagement
Time
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fernsnpetals

flowers, anywhere anytime...
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The Brief

*India’s leading florist & gift delivery
specialist serving varied customers
across over 36 cities in the country. The
Company prides itself in timely
deliveries, high quality of customer
service, delivery enhancement options,
and an “always-fresh” delivery policy

*Needed to overcome Ilow brand
visibility and increasing competition
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The Challenges

* India's Largest Florist wanted to replicate the
offline story ONLINE --> How to build an
optimized online store?

e How to address issues of low awareness of
online purchase in their space?

* How to overcome stiff competition with near
zero paid advertising in online space?
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The Webisdom Way™

Comprehensive keyword research to identify most relevant
keywords for such products.

Deep-dive into website source code to identify meta-tags
and make source code, more efficient.

Create relevant key-word back-links to enable off-page
optimization for enabling better search rankings.

Create sustained banner campaigns across relevant websites;
viz., e-shopping, sports, gifting, natural history and
social networking.
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Strategic Implementation

In Al Categories v
Franchisee | Feedback | Custorner Support | Corporate Gifts

The website 5 femsnpetals g | T oo T

011.2680.2680

e Mid N;ght Find a Gift Fast
» Delivery
@ MissU.... Delivery Location  —Please Select— v
International
@ Happy BYday” Y o

Sorry.... # Occasion —Please Select— v

— Benchmarking
with online
florists

& Congrats....

Say it with Song...

Rs.999

Onwards

— Usability testing

Best Sellers
2 v
C.& L i
o ¢ -
"
! : *
ko w¥ @
You are Special Life size arrangement Loving Surprise Rose Charm Room full of flowers
Rs. 1199 § 23.98 Rs. 2299 $45.98 Rs. 999 $ 19.98 Rs. 999 §$ 19.98 Rs. 4499 § 89.98

% Tahiliani|| rewards powered by

Exotic Flowers @ LX)
Available in Delhi/NCR 000200

JET ATRWAYS & Wi cm
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The Result

Reduced Order

fulfillment
Time  |[63% DECREASE
9% decrease in IN COST PER
Costs per click Acquisition
Visits to site
49% Increase increase by
in Conversion 15%
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Some more of our Clients

Retail fitnessfirst ;g/femsnpetals

Durables Il?];

waw ifbappliances com

. , N7
Travel/Hospitality nake . E%p 'Jyatra'('m“ MERIDIEN
Media shine: i
+ =)
BFSI B e =
Educati
waton | 7 XSEED DOM
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Our Previous Work
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Our Offices

o "

A. S-18,19, PCM, I.P.

B. Purav House, Hati

C. 3720 Manigault Place SE, Mableton, GA — 30126. WEBISDS ZM
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Not the Final word.

“ We have been working with Webisdom for more
than two years now and with competition in our
Industry being fierce, we have always been getting
sound advice from them and they treat our money as
their own and are prudent in their spends the ROI's are

more than satistactory. IHere is wishing Team

Websidom the best.”

— Vice President, ERNS & PETALS
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Not the Final word.

* "Our association with Webisdom has been a very fruitful
journey where the relationship has been continuously
strengthened. Their subject-matter expertise, quality of
execution and rock solid client orientation and thorough
ROI-focus makes them stand apart from many I have known.
IFB appliances online effort has been entirelg handled ]31]
Webisdom has proven to be a tremendous catalyst in the
offline. Their team is second to none and we look forward to

9

broadening scope of our business association with them.

— CMO & CEFO, IFB APPLIANCES
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We are waiting to hear Final
word from you...

Amardeep Bajpai Shantanoo Bhide

Delhi Mumbai
><:amardeep.bajpai@webisdom.com ><:shantanoobhide@webisdom.com
®:+91-99101 21485 ®:1+91-98194 41451

WEBISD( )M

Internet Marketing Solutions

www welbisdewm. com



