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VOLKSWAGEN COMMERCIAL VEHICLES

A series of Flash and GIF web banners to help launch the new
Volkswagen Amarok model within the Irish market place. These were
created as part of a freelance project on behalf of another agency
who used my knowledge of their client to enable the minimum of

briefing and time to achieve the desired results.

Please click an image to see the Flash versions.

Take the rough
with the smooth.

The new Amarck.
Take the rough with the smooth.

Commarcial
Vahicles

The new
Amarok.

Take the
rough with
the smooth.

Commaercial
Vahicles




iy

VOLKSWAGEN COMMERCIAL VEHICLES b el SFtom t;my
A1 Y €22,039.

B o

A series of Flash and GIF web banners to help launch the revised
range of Volkswagen Crafter vans within the Irish market place.
These were created as part of a freelance project on behalf of
another agency who used my knowledge of their client to enable

the minimum of briefing and time to achieve the desired results.

Please click an image to see the Flash versions. he new Crafter. The new
The power to deliver. Commarél Crafter.
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SPHW — ILLUSTRATIONS

We were asked to produce a series of illustrations based on a design
to depict a range of disabled sports activities. Then we created the
print-ready artwork for a directory showing all the disabled activity
centres throughout the Worcestershire area.
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CELEBRITY — ILLUSTRATIONS

As part of a recreational project to create imagery purely out of a
given typeface, | created a series of portraits of celebrity icons. | create
these on an on-going basis and they are primarily designed to be
produced on a large canvas for optimal effect.
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FAMILY — ILLUSTRATIONS

Tired of the usual school photographs, | decided to produce this
series of images of my children. Created digitally using various painting
techniques to achieve the desired graphic vet loose effect. Children
always surprise and the looseness | wanted was to reflect their vitality

and endless abundance of life.
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ERGONOMICS WORKS — IDENTITY

Wanting a fresh, clean identity, an occupational therapist approached
us to create them a new visual identity for their new solo venture.
This included the creation of various stationery items as well as
templates, this also extended to a simple new content managed
website primarily to allow users to be able to contact them.
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http://www.ergonomicsworks.co.uk/

VARIOS — IDENTITY

Working alongside a brand consultant, we were asked to create an
identity that was strong, solid yet forward looking for a consultancy
who mentors and trains business owners and individuals. There was a
definite decision not to look just like other business consultants, whilst
it needed to be highly professional.
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TWITCHY WHISKERS — IDENTITY

A small animal rescue came to us to help them create an identity.
Their needs were simple,‘..we just need some business cards...

And that's just fine, however, as we explained you need something
that identifies you apart from other rescues.You need to have a logo,
create a brand. Even if that is the most basic level of brand identity.

hiskers




RGV AVIATION LIMITED — BRANDING

In collaboration with a brand consultant company, we were given the
task of re-branding the visual identity of an aviation company that had

been trading over twenty years.

Their look and feel had become dated and tired. In line with updated
business processes and other brand lead activities the whole company
was set to be revitalised. Our job was the holistic visual package.

There were certain key criteria to take into consideration when
updating their identity, plus we had to work closely with the brand
consultants at every stage so that all parties were kept well informed
and all outcomes delivered the desired effect for both parties.

We delivered a whole range of corporate materials, from stationery
through to banners, advertising, billboard ads, content managed
website and exhibition boards.

A range of logos for varying uses were produced along with a Cl guide.



RGV AVIATION LIMITED — BRANDING

A definitive Corporate style guide was created and issued to key staff,

to ensure the companies branding stayed on track.



RGV AVIATION LIMITED — BRANDING

The branding was rolled out through to the online activities of the
company too.We designed and built a content managed website,

giving them full control.
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A range of exhibition boards, flags and point-of-sale WEE;UI:;ET{:EKQH“;;E:DF&

were created.
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RGV AVIATION LIMITED — BRANDING

Brand placement through advertising in trade magazines, direct mail

to existing and prospective clients. Simple air fresheners are placed in

aircraft after servicing or maintenance. -
[ .
=




ROWSBIS SOLICITORS — BRANDING

The task here was to give a firm of solicitors a new name and identity.

Involving print and signage through to advertising and promotional
items. Also to sub-brand the key areas of the business giving each an

opportunity for a unique visual language.
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ROWSBIS SOLICITORS — BRANDING

Brand placement through promotional items, aimed at name retention.
Also support print items such as appointment cards and folders.
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ROWSBIS SOLICITORS — BRANDING

A new brochure was created to show customers, both existing and
prospective, the range of services the Rowbis could provide them.



ROWSBIS SOLICITORS — BRANDING

Internal branding was also required as well as signage.

We also proffered guidance for the application of branding
internally. For example, shown is a visual we produced to show
how a simple change could transform their reception area.



ROWSBIS SOLICITORS — BRANDING

Along with a name change an awareness campaign was launched local
to the practice.

Tonwiong



ROWBIS SOLICITORS — BRANDING

Part of the sub-branding was image affinity to their areas of
expertise. So photography was commissioned and high-quality
retouching undertaken to create five key brand images.

These were created large enough for 96 sheet

bill-board advertising.




MARTYN POYNOR — RETOUCHING

We were commissioned by a photographer to undertake retouching,
colour balancing and supply of a range of property images from

the Caymen Islands. Covering interior and exterior locations most
requiring addition of bright skies to ensure the exotic feel of these
valuable properties.

In this instance we needed to add new sky to
transform the flat skies of the original.
Remove an unsightly building in the
background, generally brighten and

enhance the mood.




MARTYN POYNOR — RETOUCHING

In addition to standard photographic techniques, 360° views were
required for interactive use.These interactive images require both
up and down shots as well as a panoramic view. As you can see the
downward view shows the tripod so retouching was required to

remove it before publication.




SENSIBLEBRANDING.COM

A branding specialist contacted us to develop

their new website which was designed by
them but needed to incorporate a
number technical requirements.
These included e-commerce,
membership management,
document management, news

and articles plus an in-depth
survey system.




THE PAVILION — IDENTITY

We were approached to create a new identity for a building that
offers community and sports activities in Cheltenham. Along with the
identity we produced a style guide for positioning, colours and dos
and don'ts to aid signage and interior identification.
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ARBORICULTURAL ASSOCIATION — MAINTENANCE

We were approached to undertake upkeep and maintenance of
the association's website, which at the time, was a basic html site.
But over the last few years the site has become a cloud-based web
solution.We now maintain this via the new system, creating graphics
and maintaining the information shown on the site. This also involves
creation of documents that accompany the site.




VOLKSWAGEN COMMERCIAL VEHICLES

From time to time there is a need to support events such as
presentations or model launches. One such instance came recently
when we were asked to produce a pop-up model for the launch of
the Volkswagen Amarok. This piece was produced primarily to enthuse
a wide age range at an event aimed at a family audience.

It was gratifying seeing small children and adults alike

trying to build these models.We planned, = -
created the illustration, the form work : )
needed and the final print-ready
artwork for this project.
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